Mr. Dave Davis
President and General Manager
WABC-TV

7 Lincolnn Square
New York, New York 10023

EDIATELY RETURN LIKE IT IS TO ITS GINAL Hi ORMAT IN TIME F
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half bour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. I find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It 1s”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and seif-esteem to our community. I find the decision to reduce the program is
an attempt {0 diminish its capacity ard continuity to provide thorough information within an hour, without
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Netwark
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Aftica itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It 1s™ is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to elimunate the program and then in Lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like It Is” and Gil Noble, 1 feel that if these reasonable requests are not granted, |
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. | will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is™
serves. And as Black History Month is fast approaching, and as “Like It Is™ always does special
programming to honor this month_ if is even more urgent that you return the show to its original hour
immediately. If this show is not returned to its one hour format in time for Black History month, T will
without hesitation use the options mentioned above.
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Mr. Dave Davis
President and General Manager

WABC-TV
7 Lincolnn Square

New York, New York 10023

MMEDIATELY RETURN LIKEITIST ORIGINAL I F T FO
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, | am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff™, a quasti sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program_ I find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It Is™, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. I find the decision fo reduce the program s
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to a new week-to-week serial context. The historic Kemner Commission called upon the
media to provide greater representation of people of color in genersl and the Black community in
particular by airing vartous issues and viewpoints that make up this country’s ethnic diversity, “Like It is”
has offered & unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective, To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this countty on the African experience in the U.S., Caribbean and even Aftica itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only reguiarly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in hieu of that slash the time format, reflects a dangerous, frightenung
and disturbing trend.

Again, { call upon you to retum “Like It Is” to its oniginal hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While {
will aiways support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, |
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my commumity
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special
programning to honor this month, it is even more urgeat that you return the show to its original hour
unmediately. If this show is not refurned to its one hour format in time for Biack History month, I will
without hesitation use the options mentioned above.
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Mr. Dave Davis

President and General Manager
WABC-TV

7 Lincolnn Square

New York, New York 10023

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL HOUR FORMAT IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, | am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff™, a quasi sports, enfertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. [ find the decision an insuit to our
comumunity, offensive to our intelligence, and humiliating to the program’s producer.

“Like It 1s”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our hives and brings pride and self-esteem to our community. [ find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough informatior within an hour, without
having to resort to a new week-10-week serial context. The historic Kemner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by aining various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience i the U.S,, Caribbean and even Afvica itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, [ call upon you to retura “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like It Is” and Gil Noble, I fee! that if these reasonable requests are not granted, }
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are mangy ways in which my community
can register its displeasare pertaining to what we feel is your insensitivity o the audience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like 1t Is” always does special
programming fo honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not returned to its one hour format in time for Biack History moath, 1 wilt
without hesitation use the options mentioned above.
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Mr. Dave Davis
President and General Manager
WABC-TV

7 Lincolnn Square
New York, New York 10023

MMEDIATELY RE LIKE IT ISTO GINAL HOUR ¥ T IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to & half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV"s lone Black public affairs program. I find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is
an atterapt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to & new week-to-week serial context. The historic Kerner Commission calied upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered & unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in Lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, I call upon you to return “Like It Is” to its origina} hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, |
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It is” always does special
programming to honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not returned fo its one hour format in time for Black History month, I will
without hesitation use the options mentioned above.
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Mr. Dave Davis
President and General Manager
WABC-TV

7 Lincolon Square
New York, New York 10023

MEDIATELY RETURN LIKE IT [S TO ORIGINAL, HOUR FORMAT IN FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, I am qutraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to & half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV's lone Black public affairs program. { find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is
an atterapt to duminish its capacity and continuity to provide thorough information within ar hour, without
having to resort to a new week-to-week serial context. The historic Kerner Comnuission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It 1s”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the Aftican experience in the U.S,, Caribbean and even Afvica itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and represensation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, [ call upon you to retum “Like It Is” to its original hour format. We are very much aware that
Disney, an enterfainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, ]
will be forced o find other ways to express my displeasure via my network viewing habits and my
purchasing power. [ will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is”
serves, And as Black History Month is fast approaching, and as “Like It is” always does special

. programming to honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not retumed to its one hour format in time for Black History month, I wilt
without hesitation use thg, options mentioned above.
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Mr. Dave Dawis
President and General Manager
WARBC-TV

7 Lincolnn Square
New York, New York 10023

IMMEDIATELY RETURN LIKE I7 IS TO ITS ORIGINAL HOUR FORMAT IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half bour show in order to insert
“Inside Stuff™, a quasi sports, entertainment and sometines situation comedy offering, in the space
originally allotted for WABC-TV's lone Black public affairs program. I find the decision an insult fo our
commumity, offensive to our intelligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. T find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thoroagh information within an hour, without
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black commuaity in
particular by airing various issues and viewpoints that make up this country’s ethnaic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Africa itself.

Today, many of the gains thar people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lien of that siash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, [ call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While 1
will always support “Like It Is” and Gil Noble, T feel that if these reasonable requests are not granted, I
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the andience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It Is” atways does special
programming to honor this month, if is even more urgent that you refurn the show to its original hour
immediately. [If this show is not retured to its one hour format in time for Black History month, I will
without hesitation unsyhe options mentioned above.
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Ross McMullin,

PRESIDENT & CEO
adidas Ametica
PO Box 4015

Beaverton, OR 97076
re: the Preemption of 12 hour of “Like It Is” for “NBA Inside Stuff”
It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.”

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and
brings pride and self-esteem to the Black community. The historic Kerner Commission calied upon the media to
provide greater representation of people of color in general and the Black community in particular by airing
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an authentic African-American perspective.
To date it is the longest running African-American produced television program in the U.S. (which previously had
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the
largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and
even Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is”
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always
honors this month with special programming, [ want the show returned to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” in another time slot.

If this is not done, 1 will register my displeasure with the network’s offensive decision by not using the products of
the sponsors of “NBA Inside Stuff.” I am sure that you are perceptive enough to make the correlation that the
viewers of “Like It [s” are the parents of one of your main target audiences. Black youth.

My community is organizing around this issue and will encourage others
to do the same. . [ am sure that you do not want the negative stigma that WABC-TV has generated that
basketball is more important to the Black community than our history and our socio-economic issues
attached to your product Whereas WABC-TV shows insensitivity to the needs of my community, |
clined to show insensitivity to the needs of their sponsors

5/2’%

ce: Dave Davis, President of WABC-TV;  Anne M. Sweeney, Co-Chair Disney Media Networks




Ross McMullin,

PRESIDENT & CEO
adidas America
PO Box AQLS

Beaverton, OR 97076
re: the Preemption of ¥ hour of “Like It Is™ for “NBA Inside Stuff”
It has come to my attention that adidas has sponsored advertising on the show “NBA lnside Stuff.”

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting
one half hour of the award winning public affairs program “Like It [s,” which is committed to helping society

examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”.

“Like 1t Is™, with its multiple award winning producer and host Gil, Noble, has served its viewers for over the last
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to
provide greater representation of people of color in general and the Black community in particular by airing
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an authentic African-American perspective.
To date it is the longest running African-American produced television program in the U.S. (which previously had
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the
largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and
even Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is”
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always
honors this month with special programming, T want the show returned to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” in another time slot.

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of
the sponsors of “NBA Inside Stuft.” I am sure that you are perceptive enough to make the correlation that the
viewers of “Like It [s™ are the parents of one of your main target audiences. Black youth. :

My community is organizing around this issue and will encourage others
to do the same. . [ am sure that you do not want the negative stigma that WABC-TV has generated that
basketball is more important to the Black community than our history and our socio-economic issues
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, [
don’t think they will be so inclined to show insensitivity to the needs of their sponsors
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Ross McMullin,

PRESIDENT & CEO
adidas America
PO Box 4015

Beaverton, OR 97076
re: the Preemption of ¥ hour of “Like Tt Is” for “NBA Inside Stuff”
It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.”

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting
one half hour of the award winning public affairs program “Like It [s,” which is committed to helping society
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to
provide greater representation of people of color in general and the Black community in particular by airing
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an authentic African-American perspective.
To date it is the longest running African-American produced television program in the U.S. (which previously had
given both WABC-TV and the ABC Network constderable praise in the Black community) that has produced the
largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and
even Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is”
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always
honors this month with special programming, | want the show retumned to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” m another time slot.

if this is not done, 1 will register my displeasure with the network’s offensive decision by not using the products of
the sponsors of “NBA Inside Suff.” [ am sure that you are perceptive enough to make the correlation that the
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth.

. community is organizing around this issue and will encourage others
to do the same. Iam sure that you do not want the nepative stigma that WABC-TV has generated that
basketball is more important to the Black community than our history and our socic-econontic iSSues
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, [

don’t think they wi so inclined to show insengsitivity to the needs of their sponsors
v/ff




Ross McMullin,

PRESIDENT & CEO
adidas Amenca
YO Box 4015

Beaverton, OR 97076
re: the Preemption of ¥ hour of “Like It Is” for “NRA Inside Stuff™
It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.”

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and
brings pride and seif-esteem to the Black community. The historic Kerner Commission called upon the media to
provide greater representation of people of color in general and the Black community in particular by airing
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an authentic African-American perspective.
To date it is the longest running African-American produced television program in the U.S. (which previously had
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the
largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and
even Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is”
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always
honors this month with special programming, I want the show retumed to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” in another time slot.

If this is not done, | will register my displeasure with the network's offensive decision by not using the products of
the sponsors of “NBA Inside Stuff.” [ am sure that you are perceptive enough to make the correlanon that the
viewers of “Like It Is are the parents of one of your main target audiences. Black youth. Aol famniy oo
: _ _ .._.;yMy community is organizing around this issue and will encourage others

to do the same. . [ am sure that you do not want the negative stigma that WABC-TV has generated that
basketball is more important to the Black community than our history and our socio-economic issues
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, [
don’t think they will be so inclined to show insensitivity to the needs of their sponsors
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Ross McMullin,

PRESIDENT & CEO
adidas America

PO Box 4015
Beaverton, OR 97076

re; the Preemption of 1% hour of “Like It Is” for “NBA Inside Stuff”®
It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.”

1 am alerting the sponsors of this show fo an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”.

“Like It 1s”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to
provide greater representation of people of color in general and the Black community in particular by airing
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an authentic African-American perspective.
To date it is the longest running African-American produced television program in the U S. (which previously had
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the
largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and
even Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is”
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always
honors this month with special programming, [ want the show returned to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” in another time slot.

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of
the sponsors of “NBA [nside Stuff” [ am sure that you are perceptive enough to make the correlation that the
viewers of “lee It Is” are the parents of one of your main target audiences. Black youth. i

_ » publicityMy community is organizing around this issue and will encourage others
to do the same. I am sure that you do not want the nepative stigma that WABC-TV has generated that
basketball is more important to the Black community than our history and our socio-economic issues
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, 1
don’t think they will be sq,inclined to show insensitivity to the needs of their sponsors
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ce: Dave Davis, President of WABC-TV;  Anne M. Sweeney, Co-Chair Disney Media Networks




Ross McMullin,

PRESIDENT & CEO
adidas America

PC Box 4015
Beaverton, OR 97076

re: the Preemption of % hour of “Like It Is” for “NBA Inside Stuff”
It has come to my attention that adidas has sponsored advertising on the show “WBA Inside Stuff.”

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting
one half hour of the award winning public affairs program “Like It Is,” which is commuitted to helping society
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last

34 years with timely and cntical analysis of the political, economic and cultural issues that shape our lives and

brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to

provide greater representation of people of color in general and the Black community in particular by airing

various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and

most needed opportunity for people to examine current affairs through an authentic African-American perspective.

To date it is the longest running African-American produced television program in the U.S. (which previously had

given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the

largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and

even Africa itself. P l M EAS “p-OL

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programn}'{élat give the
African perspective on issues atfecting our community. My request to this network is simple. Return “Like It Is”
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always
honors this month with special programming, I want the show returned to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” in another time slot.

If this is not done, 1 will register my displeasure with the network’s offensive decision by not using the products of
the sponsors of “NBA Inside Stuff.” [ am sure that you are perceptive enough to make the correlation that the
viewers of “Like [t Is are the parents of one of your main target audiences. Black youth. .+ oo i
o el My communify is organizing around this issue and will encourage others

to do the same. . | am sure that you do not want the negative stigma that WABC-TV has generated that
basketball is more important to the Black community than our history and our socio-economic issues
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I
don’t think they will be so inclined to show insensitivity to the needs of their sponsors
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cc: Dave Davis, President of WABC-TV;  Anne M. Sweeney, Co-Chair Disney Media Networks




Ross McMullin,

PRESIDENT & CEO
adidas America
PO Box 4015

Beaverton, OR 97076

re: the Preemption of V2 hour of “Like It Is” for “NBA Inside Stuff®
It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.”

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”,

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to
provide greater representation of people of color in general and the Black community in particular by airing
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an authentic African-American perspective.
To date it is the longest running African-American produced television program in the U.S. (which previously had
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the
largest body of programs and documentaries in this couatry on the African experience in the U.S., Caribbean and
even Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is”
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always
honors this month with special programimning, I want the show returned to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” in another time slot.

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of
the sponsors of “NBA Inside Stuff.” [ am sure that you are perceptive enough to make the correlation that t.he
viewers of ¢ lee It Is are the parents of one of your main target audiences. Black youth. i i i) 0 ane
e G aeneeivMy community is organizing around this issue and will encourage others
to do the same. 1 am sure that you do not want the negative stigma that WABC-TV has generated that
basketball is more important to the Black community than our history and our socio-economic issues
attached to your product. Whereas WABC-TV shows msensitivity to the needs of my communmity, I
don’t think they will be so inclined to show insensitivity to the needs of their sponsors
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cc Dave Davis, President of WABC-TV;  Anne M. Sweeney, Co-Chair Disney Media Networks




Ross McMullin,

PRESIDENT & CEO
adidas America
PO Box 4015

Beaverton, OR 97076
re: the Preemption of %2 hour of “Like 1t Is” for “NBA Inside Stuff”
It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.”

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society
examine affairs through an avthentic African American perspective, for a half hour of “NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to
provide greater representation of people of color in general and the Black community in particular by airing
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an authentic African-American perspective,
To date 1t 1s the longest running African-American produced television program in the U.S. (which previously had
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the
largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and
even Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is”
to its original one hour programming. And with Black History Month fast approaching and as “Like 1t Is” always
honors this month with special programming, | want the show returned to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” in another time slot.

If this is not done, [ will register my displeasure with the network’s offensive decision by not using the products of
the sponsors of “NBA Inside Stuff™ I am sure that you are perceptive enough to make the correlatlon that the
viewers of “L1ke It Is are the parents of one of your main target audiences. Black youth.

T e a0 T yMy communnity is organizing around this issue and will encourage others
to do the same. . Iam sure that you do not want the negative stigma that WABC-TV has generated that
basketball is more important to the Black community than our history and our socio-economic issues
attached to your product. Whereas WABC-TV shows insensttivity to the needs of my communtty, 1
don’t think they will be so inclined to show insensitivity to the needs of their sponsors
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Ross McMullin,
PRESIDENT & CEO
adidas America

PO Box 4013
Beaverton, OR 97076

re: the Preemption of ¥ hour of “Like It Is” for “NBA Inside Stuff
It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.”

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity o its viewers of African descent by preempting
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to
provide greater representation of people of color in general and the Black community in particular by airing
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an authentic African-American perspective.
To date it is the longest running African-American produced television program in the U.S. (which previously had
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the
largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and
even Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is”
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always
honors this month with special programming, I want the show retumed to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” in another time slot.

If this is not done, 1 will register my displeasure with the network’s offensive decision by not using the products of
the sponsors of “NBA Inside Stuff.” I am sure that you are perceptive enough to make the correlation that the
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth.

My community is organizing around this issue and will encourage others
to do the same. . I am sure that you do not want the negative stigma that WABC-TV has generated that
basketball is more important to the Black community than our history and our socio-economic issues
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, 1
don’t think they will be so inclined to show insensitivity to the needs of their sponsors
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cc: Dave Davis, President of WABC-TV;  Anne M. Sweeney, Co-Chair Disney Media Networks




Ross McMullin,

PRESIDENT & CEO
adidas America
PO Box 4015

Beaverton, OR 97076

re: the Preemption of Y2 heur of “Like It Is” for “NBA Inside Stuff™
It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.”

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”.

“Like It [s”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to
provide greater representation of people of color in general and the Black community in particular by airing
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an authentic African-American perspective.
To date it is the longest running African-American produced television program in the U.S. (which previously had
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the
largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and
even Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is”
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always
honors this month with special programming, I want the show returned to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” in another time slot.

If this is not done, [ will register my displeasure with the network’s offensive decision by not using the products of
the sponsors of “NBA Inside Stuff” 1 am sure that you are perceptive enough to make the correlation that the
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth.

o _ My community is organizing around this issue and will encourage others
to do the same. . [ am sure that you do not want the negative stigma that WABC-TV has generated that
basketball 15 more important to the Black community than our history and our socio-economic issues
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I
don’t think they will be so inclined to show insensitivity to the needs of their sponsors
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Ross McMullin,

PRESIDENT & CEQO
adidas America
PO Box 4015

Beaverton, OR 97076
re: the Preemption of % hour of “Like It Is” for “NBA Inside Stuff”

It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.”

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served ifs viewers for over the last
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to
provide greater representation of people of color in general and the Black community in particular by airing
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a untque and
most needed opportunity for people to examine current affairs through an authentic African-American perspective.
To date it 1s the longest running African-American produced television program in the U.S. (which previously had
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the
largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and
even Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is”
to its original one hour programming. And with Biack History Month fast approaching and as “Like It Is” always
honors this month with special programming, [ want the show returned to its one hour format in time for Black
History Month. Surely they can find room for “NBA Inside Stuff” in another time slot.

If this is not done, 1 will register my displeasure with the network’s offensive decision by not using the products of
the sponsors of “NBA Inside Stuff.” [ am sure that you are perceptive enough to make the correlation that the
viewers of “Like It Is are the parents of one of your main target audiences. Black youth. : .
- . _ivMy community is organizing around this issue and will encourage others
to do the same. . [ am sure that you do not want the negative stigma that WABC-TV has generated that
basketball is more important to the Black community than our history and our socio-economic issues
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, 1
don’t think they will be so inclined to show insensitivity to the needs of their sponsors
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Mr. Dave Davis
President and General Manager
WARC-TV

7 Lincolnn Square
New York, New York 10023

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL HOUR FORMAT IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV"s lone Black public affairs program_ I find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It 1s”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with imely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. [ find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to a new weck-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest nunning African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Afvica itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “I ike It Is™ is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, I call upon you to return “Like It Is” to its original bour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, I
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. [ will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It 1s” always does special
programming to honor this month, it is even more urgenf that you return the show to its orginal hour
immediately. If this show is not retumned to its one hour format in time for Black Hi.story month, 1 will
without hesitation nse the options mentioned above.
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Mr. Dave Davis
President and General Manager
WABC-TV

7 Lincolnn Square
New York, New York 10023

DIATELY RETURN LIKE ITIS T ORIGINAL HO (¢ IIN R
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
onginally allotted for WABC-TV’s lone Black public affairs program. 1 find the decision an insult to our
community, offensive to our inteligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. [ find the decision to reduce the program is
an attempt to dirainish its capacity and continuity to provide thorough information within ar hour, without
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black commumity in
particular by airing various issues and viewpoints that make up this country’s ethaic diversity, “Like It Is”
has offered a unique and most needed opportumity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this countty on the African experience in the U.S,, Caribbean and even Aftica itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is™ is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in Lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, [ call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While i
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, 1
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I wilt encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It s” always does special
programnung to honor this month, it is even more urgent that you return the show to its original hour
tmmediately. If this show is not retumed to its one hour format in time for Black History month, I will
without hesitation use the options mentioned above.
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Mr. Dave Dawis
President and General Manager

WABC-TV
7 Lincolnn Square

New York, New York 10023

IMMEDIATELY RETURN ZIKE [T IS TO ITS ORIGINAI, HOUR FORMAT IN TIME FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometines situation comedy offering, in the space
onginally allotted for WABC-TV’s lone Black public affairs program. I find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It 1s™, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is
an attemapt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to a new week-to-week serial context. The historic Kemer Commission called upon the
media to provide greater representation of people of color in gereral and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
constderable praise in the Black community) that has produced the largest body of programs and
documentaries in this countiy on the African experience in the U.S,, Caribbean and even Afiica itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is™ is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, 1
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special
programming to honor this month. it is even more urgent that you retum the show to its original hour
immediately. If this show is not returned to its one hour format in time for Black History month, I wilt
without hesitation use the options mentioned above.
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Mr. Dave Dawvis
President and General Manager
WARC-TV

7 Lincolnn Square
New York, New York 10023

MED LY RE LIKE IT IS ORF HOUR 1IN TIME FOR
BLACK HT; RY MONTH

As a regular viewer and strong supporter of “Like It Is”, | am qutraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a hatf hour show in ordex to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV s lone Black public affairs program. 1 find the decision an insult to our
community, offensive to our intelligence, and humiliating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S,, Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like 1t Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, | call upon you to return “Like It Is” to ifs original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like it Is™ and Gil Noble, | feel that if these reasonable requests are not granted, 1
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the sudience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special
programming to honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not retuned fo its one hour format in time for Black History month, 1 will
without hesitation use the options mentioned above.
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Mr. Dave Davis
President and General Manager
WABC-TV

7 Lincolnn Square
New York, New York 10023

FATELY RETURN LIKE IT I ITS ORIGINAL HOUR FO T FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to a half hour show in order to insest
“Inside Stuff™, a quasi sports, entertainment and sometimes situation comedy offering, in the space
originally allotted for WABC-TV’s lone Black public affairs program. 1 find the decision an insult to oar
comnumity, offepsive to our intelligence, and humiliating to the program’s producer.

“Like 1t 1s”, with its raultiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteern to our community. I find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information withir an hour, without
having to resort to a new week-to-week serial context. The historic Kemer Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest runaing African-American produced
television program in the U.S. {which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in dechine, The fact that “Like 1t 1s™ is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in hieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, [ call upon you to return “Like It Is” 10 its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and ifs news and public affairs department. While [
will always support “Like It Is™ and Gil Noble, I feel that if these reasonable requests are not granted, [
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
tan register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is”
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special
programming fo honor this month, it is even more urgent that you return the show to its onginal hour
immediately. If this show is not retumed to its one hour format in time for Black History month, 1 will
without hesitation use the options mentioned above.
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Mr, Dave Davis
President and General Manager
WABC-TV

7 Lincolnn Square
New York, New York 10023

IMMEDIATELY RETURN LIKE [T IS TO ITS ORIGINAL, HOUR FORMAT IN TIME FOR
LACK HT: RY MONTH

As a regular viewer and strong suppaoster of “Like It Is”, I am outraged at the decision of WABC-TV ta cut
the format of this highly esteemed public service/news program to a hatf hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
oniginally allotted for WABC-TV s lone Black public affairs program. [ find the decision an insuit to our
commmity, offensive to our intelligence, and humiliating to the program’s producer.

“Like 1t 1s”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. [ find the decision to reduce the program is
an attempt to diminish its capacity and continutty to provide thorough information within an hour, without
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S., Caribbean and even Africa itself.

Today, many of the gams that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, [ call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, I
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is™
serves. And as Black History Month is fast approaching, and as “Like Jt Is™ always does special
programming to honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not retuned to its one hour format in time for Black History month, I will
without hesitation use the options mentioned above.
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Mr. Dave Davis
President and General Manager
WABC-TV

7 Lincolnn Square
New York, New York 10023

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL HOUR FORMAT IN FOR
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, | am outraged at the decisior of WABC-TV to cut
the format of dhis highly esteemed public service/news program to a half hour show in order to insert
“Instde Stuff™, a quasi sports, entertainment and sometimes situation comedy offering, in the space
oniginally allotted for WABC-TV"s lone Black public affairs program. [ find the decision an insult to our
community, offensive to our intelligence, and humifiating to the program’s producer.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the Jast 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to a new weck-to-week serial context. The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered & unique and most needed opportunity for people to examine current affairs through an
authentic African-American perspective. To date it is the longest running African-American produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentaries in this country on the African experience in the U.S,, Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are being systematically reversed. Racial diversity in media ownership and representation in the
newsrooms 1S in decline. The fact that “Like 1t Is” 1s one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, [ call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, |
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like it Is”
serves. And as Black History Month is fast approaching, and as “Like Tt Is” always does special
programming to honor this month, it is even more urgent that you return the show to its original hour
immediately. If this show is not returned to its one hour format in time for Black History month, I will
without hesitation use the options mentioned above.
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Mr. Dave Davis
President and General Manager
WABC-TV

7 Lincolan Square
New York, New York 10023

MEDIATELY RN LIKE IT IS TO ITS ORIGINAL HOUR FORMAT IN TIME FQ
BLACK HISTORY MONTH

As a regular viewer and strong supporter of “Like It Is”, { am outraged at the decision of WABC-TV to cut
the format of this highly esteemed public service/news program to & half hour show in order to insert
“Inside Stuff”, a quasi sports, entertainment and sometimes situation comedy offering, in the space
oniginally allotted for WABC-TV"s lone Black public affairs program. [ find the decision an insult to our
comnumity, offensive to our inteHigence, and humiliating to the program’s producer.

“Like 1t 1s”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to our community. I find the decision 1o reduce the program is
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without
having to resort to 2 new week-to-week senal context, The historic Kerner Commission called upon the
media to provide greater representation of people of color in general and the Black community in
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is”
has offered a unique and most needed opportunity for people to examine current affairs through an
suthentic African-American perspective. To date it is the longest running African-Americas produced
television program in the U.S. (which previously had given both WABC-TV and the ABC Network
considerable praise in the Black community) that has produced the largest body of programs and
documentares in this country on the African experience in the U.S., Caribbean and even Africa itself.

Today, many of the gains that people of African ancestry have made in media during the past three
decades are bcmg systematically reversed. Racial dlversxty i media ownership and representation in the
newsrooms 1s in decline. The fact that “Like It Js” is one of the only regularly scheduled Black programs
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening
and disturbing trend.

Again, [ call upon you to return “Like It Is” to its original hour format. We are very much aware that
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While [
will aiways support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, i
will be forced to find other ways to express my displeasure via my network viewing habits and my
purchasing power. I will encourage others to do the same. There are many ways in which my community
can register its displeasuye pertaining to what we feel is your insensitivity to the audience that “Like 1t Is”
serves. And as Black History Manth is fast approaching, and as “Like It is™ always does special
programming to honor this month_ i is even more urgent that you return the show to its original hour
tmmediately. If this show is not retumed to its one hour format in time for Biack History month, T wili
without hesitation use the options mentioned above.
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